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Abstract:Qutbound travel is a significant part of t
ourism market which represents the international
tourism of China. We conduct the field work with dozens
of domestic and oversea travel agencies. According to ’ °
the research results of investigation, we explore the ’
factors that effect the overseas Chinese during the s . .
outbound travel. And we analysis the influence from the s s
economic, social, cultural and psychological aspects
on the overseas Chinese and build the influencing
mechanism of the overseas Chinese during the outbound
in order to strengthen communication and cooperation
between countries, and protect the interests of
overseas Chinese better.

Keywords:Outbound Travel;0Overseas Chinese;Influen
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