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Theoretical Problems on Immigration and Immigrant Society

by CHEN Kong - i
Abstract :A sygematic theory on immigration and immigrant ociety has not been edablished © far as
people in the academic circle have different viewsof it. A conparative gudy of the immigrant ociety be-
tween Taiwan and some other regions shows that there are ome peculiar conrotations for the definition,
notivation , type and characterigics of migration and the cid dructure internal and externa relaions
and trangormation of an immigrant ociety.
Key wor ds :immigration ,immigrant society , Taiwan

The Devdopment o Overseas Chinese Commercial Network from the

15" to the Early 19" Centuries

by ZHUANG Guo - tu
Abgract : The overseas Chinese commercial network survived and developed in gite of the twofold op-
presson by the government and the Europeans. From the early 15" to the 17" centuries the government
adopted a hodile attitude towards Chinese merchants on the sea. As a result nog merchants were forced
to g into smugdiing and me became armed rebds. In the mid - 17" century , the Chinese merchant
group under leadership of Zheng(Koxinga) defeated the Dutches in Taiwan and established an enpire on
the sea which dominated the Eagt and the Suth China Sea. By the time when the Zheng was defeated by
the Qing government the overseas Chinese commercia network had aready taken root in the coada areas
in China aswell as Sutheag Ada. This network had been grengthened by the increase of Chinese emi-
grants. With the Chinese immigrants scattering from the coagt to the inland from the 18" century on this
network expanded into the inland in Sutheas Asa. What the Chinese were engaged in was not only conmr
merce as before ,but d 0 manufacture , plantation and mining indugries. With this expanson the overseas
Chinese communities came into being. As the overseas Chinese commercia network mainly originated and
developed abroad , it is nore or less independent of the Chinese market.
Key wor ds :overseas ,Chinese merchant ,commercia network ,Chinese

Human Image in Advertisng: Its Communicative Function and the

Trend o Its Application

by JI Hua- gang and CHEN Xiao- ming
Absract :Human image , the oldes way of communication ,isone of the npog active communicative lan-
guages in modern advertisng. It isapart of the sygem of communicative codes. Judging by itsfunction ,
human image is the nog attractive code in advertisng and the nog enotiondized and personaized lan-
guage. It can irfluence cognition by way of subgitution ,explanation, supplement , and enphads. It has
itsown advantage in cross - cultural and international communication. It is more redigic and reliable
than other semiotic codes and thusis the nog persuasve code in advertisng. Infuture Internet advertis:
ing human image will integrate itsalf with other new codes and further develop in its goplication.
Key wor ds :advertiSng ,human image ,communicative function
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