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(wWHEHmBE. 5154)

Absrtact: The current trends of "digitalization" and "aging"
are flourishing. This paper explores the factors influencing
WeChat usage behavior of the silver-haired group and the role
of latent variables and willingness to use in the process of this
influence, based on an empirical approach and using 265 silver-
haired WeChat users as the respondents by questionnaire. The
study found that, after controlling for gender, age, and education,
the intention to use WeChat among the silver-haired group had a
positive effect on usage behavior; the direct effect of application
quality, performance expectation, self-feeding, and performance
involvement on usage intention was significant, and the indirect
effect on usage behavior was significant; the intention to use
played a mediating role in the effect of other latent variables on
usage behavior. Along with the widening gray digital divide,
we need to help the silver-haired group to break the traditional
barriers of thinking, to transition from the "former digital legacy"
to the "new digital immigrants" in time, and to strengthen their

use behavior of digital products and actively embrace digital life.

Key words: Silver-haired Group, WeChat, Willingness to

Use, Usage Behavior, Digitalization
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